MARC CICORA
Brooklyn, OH 44144 | 440-463-5144 | mcicora@gmail.com
LinkedIn: linkedin.com/in/marc-cicora
PROFESSIONAL SUMMARY
Analyst and operations professional with 14+ years of experience in revenue forecasting, reporting operations, digital advertising analytics, and process optimization. Skilled at translating complex performance data into clear insights for executive leadership, sales, campaign management, and finance stakeholders. Strong background in Excel-based modeling, Google Ad Manager, Yield Analytics, and Tableau, with hands-on practice in SQL and Python through independent training and projects. Track record of improving reporting accuracy, identifying risks, and supporting revenue protection.
CORE ANALYST SKILLS
· Analytics & Reporting: Revenue forecasting, performance reporting, executive summary reporting, under-delivery analysis, at-risk reporting, KPI tracking
· Tools: Advanced Excel, Google Ad Manager (GAM), Yield Analytics, Tableau
· Technical Practice: SQL, Python, frontend development projects
· Operations: Process improvement, workflow analysis, template development, data accuracy, cross-functional stakeholder support
PROFESSIONAL EXPERIENCE
CARS.COM | Chicago, IL (Remote / Hybrid)
Yield Analyst (September 2018 – 2026) | Sales Planning Analyst (March 2018 – August 2018) | Yield Management Specialist (2016 – 2018)
· Delivered sitewide reporting and performance analysis across ad-unit, order, and executive summary levels, helping leadership monitor impression consumption, yield efficiency, and revenue risk.
· Managed weekly under-delivery and at-risk reports, partnering with campaign managers to identify delivery issues, prioritize corrective action, and protect projected revenue.
· Built and maintained operational reporting templates, including optimization reports, forecast reliability matrices, and availability forms, improving consistency, accuracy, and turnaround time.
· Served as a subject matter expert for Excel, Yield Analytics, and Google Ad Manager, mentoring team members and improving internal reporting workflows.
· Maintained high-accuracy impression forecasting under tight sales and agency deadlines for national OEM advertising partnerships.
CARS.COM | Chicago, IL
Digital Ad Production Specialist (2012 – 2016)
· Designed and maintained enterprise rate card spreadsheets, improving data accuracy and supporting faster ad operations processing.
· Analyzed production workflows to identify scheduling bottlenecks and recommend shift adjustments that increased departmental output.
· Collaborated with Sales Strategy on renewal calculator development and supported automated CRM process deployment.
· Recognized as a top-performing team member and served as an enrollment subject matter expert for direct sales rollouts.
EDUCATION & TECHNICAL TRAINING
The Ohio State University | Columbus, OH
Bachelor of Humanities (Majors: Italian and Philosophy), March 2006
Technical Training & Practice Projects | FES Institute / Independent (2026)
Frontend development coursework with hands-on practice in SQL, Python, and project-based coding exercises.

